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This policy is to clarify usage for official University branding and logos including, but not limited 
to, the official logo, logo with “The Jesuit University of New Jersey”, University sub-brands and 
lock-ups, the seal and Athletics affiliated logos. All of these are herein noted as “logos.”  
 
Any usage of these logos must be approved by the respective departments. These are also no 
longer available on respective team websites for download. If you want to use them, you must 
reach out to the following individuals directly:  
 

●​ , Graphic Designer in the Office of Communications & Marketing Paul Vanderberg
 

●​ , Associate Athletic Director for Digital Media and Communications John Tagliaferri
 
It is critically important that our logos and branding be used correctly in order to create a positive 
impression of the University and all it stands for in the community. When our logo and branding 
is used incorrectly, it cheapens our impression, message and meaning to the receiver. If 
someone is found to have misused a logo without prior approval from the respective 
department, they will be contacted for a meeting to explain why they did not use the process in 
place, a thorough review of our branding guidelines and this policy.  
 
Official Communications 
Our logos should be used only for official communications directly sent out on behalf of the 
University. Official communications are typically for those outside of the University community. 
They include, but are not limited to: 

●​ Press Releases 
●​ Advertising 
●​ Enrollment Outreach and Programs 
●​ Letterheard sent by certain departments  
●​ Website 
●​ Invitations 
●​ Digital Communications, such as newsletters and emails 

 
Internal Communications 
Internal communications to current students, faculty or staff do not need the logo unless they 
are being sent in an official capacity. This same idea also extends to social media posts as the 
user is either a follower and aware that the page identifies as part of the University or the 
information is included in the copy along with the associated image.   
 
If you would like to use the University name on your communication, you may write out “Saint 
Peter’s University” in a font that matches the design. We recommend using a readable font such 
as Helvetica or Arial. If you have questions about this as well, please feel free to reach out to 
the respective department contact for clarification.  

mailto:pvanderberg@saintpeters.edu
mailto:jtagliaferri@saintpeters.edu


Sub-Brands and Lock-Ups 
As mentioned in the University brand guidelines, sub-brands and lock-ups with the official 
University logo are permitted. However, their usage is limited to specific offices or schools as 
part of larger campaigns, time-framed programs or events. Centers and institutes are approved 
to have their own branding and should partner with the Office of Communications and Marketing 
on the creation of the design to ensure it fits with the larger University branding and guidelines.  
 
Individual academic programs and majors are not authorized to have their own branding or 
lock-ups. This is to ensure and maintain clear affiliation between Saint Peter’s University and its 
programs. If you must differentiate from the larger University branding, academic programs and 
majors should use their school lock-up (official University logo with school name underneath).  
 
If the sub-brand and lock-up uses the official University logo, all usage must be reviewed and 
approved by the Office of Communications and Marketing. All merchandise using these must 
also go through our licensing partner (see Merchandise section below).  
 
Merchandise 
Any merchandise featuring logos should be sent through our official licensing partner, Learfield. 
If you need help getting a merchant set up or would like information on that process, please 
reach out to the respective contact noted above about the specific logo you would like to use.  
 
Support 
The Office of Communications & Marketing and Athletics are here to help. If you would like to 
use the logos to an external audience, please reach out to us for assistance. Graphic designers 
in Communications & Marketing and/or Athletics can help create a design for you that uses the 
logo correctly, is impactful for your intended audience and in line with our brand guidelines.  


